




The De' Longhi Group is a global leader in 

the coffee machine industry, with a strong 

presence in both domestic and professional. 

Furthermore, the Group is among the main 

global players in the household appliance 

sector dedicated to the world of nutrition, 

air conditioning and home care

€ 3,5 Bln
Revenues in 2024

Over 120
Countries of distribution

More than € 300 mln
Investments in R&D over the 
last 5 years

10.000+ employees
Worldwide, on average in 2024

7 iconic brands



For more than 50 years, we have been thinking 

and creating products with unique designs for 

our consumers that find their way into the homes 

of millions of people. 

Every day around the world, over 10,000 people 

give their best, studying innovative solutions and 

creating products to let our consumers enjoy 

special experiences and authentic moments.

We believe in shaping the world with our hands.

Who we are



The beginning

The global launch

Key steps to set up a global firm

50 years of history



Building market leadership

From product to consumer’s experience

50 years of history



The Group, whose headquarters are located in 

Treviso (Italy), is distributed in over 120 

markets worldwide, also through 7 research & 

development centers and more than 45 

commercial subsidiaries.

Our manufacturing footprint counts on 6 

manufacturing plants for the household

business, located in Italy (1), Romania (3), China 

(2) and 3 plants for the professional business, 

located in Italy (2) and Switzerland (1).

Manufacturing plants

Commercial Subsidiaries

Brand head offices

Worldwide presence



52%OF 

TOTAL SALES

FOOD PREPARATION H O M E C A R E ,  C O M F O R T  &  

O T H E R S

24%OF 

TOTAL SALES

13%OF 

TOTAL SALES

PROFESSIONAL

COFFEE MAKERS

10%
OF TOTAL SALES

HOUSEHOLD

COFFEE MAKERS

Product categories



Our household brand portfolio



Professional coffee



leadership 

in core categories



In the last 5 years, the Group invested*

more than €300 M€ to improve its 

products 
and innovation processes

Total Group ca. 2,4% on sales

The innovation is part of our DNA



Products excellence

Categories:

>Product, Kitchen 

appliances

>User experience

>User Interface



guide 

the Group's operations through the day-to-day work 

of its people and their projects

Our values



Sustainability

integrating sustainability right 

into business processes

three overarching objectives 
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Thank you


