DeLonghi Group

De’ Longhi Group’s celebrates 25 years listing in the Italian
Stock Exchange, yielding over 13 times the initial offering

Global expansion and continuous innovation, combined with an evolving
strategy, have led to global leadership in coffee machines and nutritional
products alongside significant long-term shareholder returns

Treviso — July, 24th 2026. The De’Longhi Group today marks 25 years as a public company on the Italian
Stock Exchange, delivering over 13 times the initial investment value to its shareholders. Since going
public on July 24, 2001, the company has established itself as a global leader in both the small domestic
appliances and professional coffee industry.

The Group has transformed from a Eurocentric player, present in a dozen of countries, into a global
powerhouse with a broad portfolio of lifestyle brands and worldwide consumer reach. Today, its
international footprint spans over 50 sales branches across five continents, supported by 8 production
facilities, a robust network of strategic partners, and a global scale of more than 13,000 employees.

This strategic evolution is mirrored in the Group's financial performance. Revenues have grown from
under €1 billion in 2001 to an expected record near €4 billion in 2026, while net profit has increased
tenfold over the period, delivering significant shareholder value with the share price expanding at a
CAGR exceeding 10% alongside dividends and share buybacks. This track record has been driven by
sustained and robust organic growth, combined with pivotal, high-impact acquisitions.

"It is a great honour today to celebrate 25 years as a public company. This milestone marks a
transformative period in our 50-year history, and it is truly extraordinary to look back on the
incredible journey we have built together,"said Fabio de' Longhi, CEO of the De’Longhi Group. "Over
the last quarter-century, our team has expanded to over 13,000 employees, our global market
presence has multiplied, and we have increased our net profit more than tenfold. This growth path
has been achieved thanks to an ambitious and committed community of ‘everyday makers’ with a
shared passion for delighting our consumers” emphasized Fabio de' Longhi.

“Throughout this journey, we have continuously adapted our strategy to meet evolving market
dynamics and shifting consumer demands. As a result, a combination of solid organic growth and
targeted acquisitions has enabled us to become the world leader in espresso machines and nutrition
products. Our ongoing dialogue with the financial market community provides a continuous
incentive to uphold the highest standards of performance while anticipating and interpreting
strategic market shifts."

Founded in 1974 with the launch of its highly successful oil-filled radiator, the Group expanded rapidly
during the 1980s, diversifying its product range and establishing a global brand presence through high-
profile sponsorships, including a historic partnership with Ayrton Senna.

Following its listing on the Milan Stock Exchange in 2001, De’ Longhi concurrently acquired Kenwood,
a brand globally renowned for its preeminent position in food preparation appliances. Over the
following years, the Group established itself as the market leader in the household coffee segment,
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subsequently welcoming the Braun brand for the household appliances segment in 2012 and NutriBullet
in 2020 to further reinforce its kitchen portfolio. More recently, the Group successfully entered the
professional sector through the strategic acquisitions of Eversys and La Marzocco, creating a global
leader in the professional coffee market.
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The De' Longhi Group is a global leader in the coffee machine industry, with a strong presence in
both domestic (with the De'Longhi brand) and professional (thanks to La Marzocco and Eversys).
Furthermore, the Group is among the main global players in the household appliance sector
dedicated to the world of cooking, air conditioning and home care (with the brands De' Longhi,
Kenwood, Braun, Ariete and NutriBullet).

The De' Longhi Group has over 10,000 employees, operating across five continents through a
global network that includes several production facilities and over 50 sales branches. In 2025, it
reported revenues of € 3.8 billion, an adjusted EBITDA of €625 million and a net profit of over €
300 million.
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