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Categories Wgt %

Household coffee 54%

Professional coffee 15%

Coffee 69%

Nutrition & FoodPrep 21%

Comfort 5%

Home Care & Ironing 4%

Others 2%

Total sales 100%
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reported Q1-26

Household division down low-single digit

Home coffee slightly negative

Nutrition down mid-single digit

Other up low-single digit

Professional division up double digit

reported Q2-25

Household division up mid-single digit

Home coffee up high-single digit

Nutrition flat

Other up high-single digit

Professional division up double digit

reported Q1-26

Europe up low-single digit

Meia up mid-single digit

Americas up Mid SD to High SD

APA up high-single digit

reported Q2-25

Europe up high-single digit

Meia up low-single digit

Americas up Mid SD to High SD

APA up high-single D to low T
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reported Q1-26 Q2-26 Q3-26 Q4-26 FY26

Revenues reported 778          

growth Q % 3.0%

delta G 22

Household division 641          

-2.4%

Professional division 139          

40.1%

adj Ebitda reported 126          

adj Ebitda % 16.2%

delta mrg % 0.8%

delta mrg 10

reported Q1-25 Q2-25 Q3-25 Q4-25 FY25

Revenues reported 755          829          877          1,340       3,801       

growth Q % 14.6% 8.4% 8.9% 5.7% 8.7%

delta G 96 64 72 72 304

Household division 657          707          757          1,198       3,319       

7.2% 5.9% 5.1% 2.8% 4.8%

Professional division 99            123          121          145          488          

114.3% 24.9% 41.1% 39.4% 45.8%

adj Ebitda reported 116          124          149          236          625          

adj Ebitda % 15.4% 15.0% 17.0% 17.6% 16.4%

delta mrg % 1.2% 0.5% 0.7% -0.1% 0.4%

delta mrg 23 14 18 12 65

Household division 492          

14.8%

Professional division 133          

27.3%

182

13.3%

59

26.4%

310

15.8%

75

28.1%
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