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basedon pro forma FY23

North 
Americas

more 300

Europe
more 

7000

MEIA

more 50

Asia 
Pacific

more

2900

More than 10.500 
employees 





In the last 5 years, the Group invested*

more thanú300 Múto improve its 

products 
and innovation processes

Total Group ca. 2,4% on sales

basedon pro forma FY23
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ROCE consistently
around 30%

* basedon pro forma FY23





Coffee

Nutrition & FoodPreparation

Confort & Home Care & Others

Core business

basedon pro forma FY23



Europe 75%

North 
America 
9%

Restof 
the World 
17%

Italy 28%

Europe 60%

Americas 19%

Meia 5%

Asia Pacific 
16%

basedon pro forma FY23
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First espresso coffee machine 
«carbon neutral»

Our machines focus on coffee 
valorisation by enabling
sustainable behaviour

Our appliances allow customers to 
reduce food waste and encourage 

the use of fresh products







10.8

5.4

B
ill

io
n

s
o

f 
K

G
 c

o
ff
e

e

1990 2000 2010 2020



1st Wave: 

The traditional coffee

Coffee is known as 

commodity coffee and it 

was used as a morning 

drink to recharge batteries. 

Period: beginning to mid 
twentieth century

2nd Wave

A shift from commodity to 

branded chains

Coffee becomes a lifestyle 

product, with social 

aspects

Period: mid to end 
twentieth century

3rd Wave

A shift from branded 

chains to specialty coffee

Along with barista training 

and professionalism, 

coffee bean origin and 

quality became more 

important.

Period: beginning twenty-
one century

4th Wave 

The expansion from coffee 

to coffee beverages

Technology is used to take 

coffee experiences to the 

next level, variety of coffee 

and beyond (such as cold 

brew, myxologyé)

Period: now
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60M pieces

Filter Espresso

The market for espresso makers has grown, as consumers have became more 
sophisticated and Espressocoffee expansion is outpacing total market growth





Source: internal analysis World Brand Equity Research, 2022



Coffee consumer tendencies have changed 
over time, generations and culture. 

Multi

Beverage

Personalized 

Approach

Coffee 

Beans

Coffee Variety

Different Beans and 
Roasts

Non-Dairy Beverages

Other personalization

Cold coffee

Espresso Cocktails 
and Mocktails





Full Auto

Single 
Serve

Pumpwith 
grinder

Drip with 
grinder

Pump

Moka

Drip

De�u��Longhi is the only brand 
that covers all consumer needs 

and coffee segments


