
 

 
 

De’Longhi launches the Perfetto 3.0 Global Campaign starring 

Brad Pitt to solidify its worldwide coffee leadership 

Premiered at the Venice Film Festival, the new campaign captures the emotions 

and experience of the Perfetto coffee ritual 

 

https://youtu.be/JoVwHzLwFiA
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The De' Longhi Group is a global leader in the coffee machine industry, with a strong presence in both 

domestic (with the De'Longhi brand) and professional (thanks to La Marzocco and Eversys). Furthermore, 

the Group is among the main global players in the household appliance sector dedicated to the world of 

cooking, air conditioning and home care (with the brands De' Longhi, Kenwood, Braun, Ariete and 

NutriBullet).  

Listed since 2001 on the main market of the Italian Stock Exchange MTA, De' Longhi distributes its 

products in more than 120 markets worldwide and had over 10,000 employees at the end of 2024. In 2024, it 

reported revenues of € 3.5 billion, an adjusted EBITDA of €560 million and a net profit of over € 300 

million.
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