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In 2022, the De' Longhi Group achieved consolidated1 revenues of approx. € 3,158 million, 

slightly down by around -2% (around -5.9% at constant exchange rates) compared to 2021. 
This trend was in line with the high end of the range of the company's guidance2, thanks also 

to a better than expected fourth quarter, albeit down on an annual basis (approx. -4% at 

current exchange rates and approx. -7% at constant exchange rates). 
 

 

Finally, it should be noted that the preliminary revenue figures shown in this press release have 
not been audited. The complete 2022 annual results will be submitted for approval to the Board 

of Directors in their meeting scheduled for March 13, 2023. 

 
 

                                                 
1 The consolidated results for the twelve months of 2022 refer to the new scope of consolidation which also includes the 
Swiss group Eversys starting from 1 April 2021. 
2 The guidance on revenues for the year 2022 forecasts a decline at a "mid-single digit" rate. 
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In 2022 we saw our Group close the first half of the year in positive territory, supported by a brilliant 

performance of coffee, and then show an overall decline in turnover in the following quarters at a mid-

single digit rate. This change of scenario is attributable to various factors, such as the complex 

geopolitical framework and the unfavorable inflation dynamics, as well as to the challenging comparison 

with the extraordinary growth achieved in 2021. 

 

These factors temporarily weakened the demand for goods in the European area, while in the other 

regions the Group was able to maintain the sales trend in positive territory. 

 

More in details: 

 

 
 

 

• south-western Europe showed a generalized drop in consumption, which affected the results for 

the year with a moderate weakness in the main markets of continental Europe; in the last quarter 

of 2022, the area showed similar dynamics to the previous months, with the exception of 

Germany and the Iberian region, with turnover in line with 2021; 

•  sales in North-Eastern Europe were down, mainly due to the direct impact of the Russian-

Ukrainian conflict; the rest of the area, in both periods, recorded a generalized weakness, with 

the exception of a few markets, such as Poland and Hungary, which instead outlined a growing 

trend; 

• the MEIA region remained in positive territory both in the twelve months and in the quarter, 

benefiting from a favorable exchange rate effect and a general development in the area; 

• the Americas region achieved double-digit growth over the twelve months and in the last 

quarter, thanks to a significant acceleration in the coffee segment and supported by a positive 

effect of the currency component; 

• finally, the Asia Pacific region achieved growth of approximately 16% over the twelve months, 

thanks to the expansion of the main markets such as China, Hong Kong, Australia and New 

Zealand; the turnover in the fourth quarter of the year also increased, mainly driven by the strong 

expansion of China and Hong Kong. 

EUR milion FY 2022 var. %
var. %  at 

constant FX
Q4 2022 var. %

var. %  at 
constant FX

South West Europe 1,127.7 -7.5% -8.3% 366.7 -7.3% -8.2%

North East Europe 746.0 -12.9% -14.5% 262.6 -15.4% -16.2%

EUROPE 1,873.8 -9.8% -10.9% 629.3 -10.9% -11.7%

Americas 623.8 10.8% -1.1% 205.3 13.9% -0.7%

MEIA 196.6 7.9% -4.1% 41.8 13.0% 1.5%

Asia-Pacific 463.9 15.9% 12.2% 153.0 2.7% 5.5%

TOTAL REVENUES 3,158.0 -2.0% -5.9% 1,029.4 -4.0% -7.0%
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In terms of product segments: 

• the coffee machines for households showed a positive trend, both in the twelve months and in 

the fourth quarter, thanks to the expansion of the core categories - fully automatic and manual 

machines - which benefited from greater resilience in consumption and a better market 

penetration; 

• The cooking and food preparation segment closed the year and the quarter with a marked 

decline, due to an overall weakness in consumption in the sector and a challenging comparison 

with the results obtained by the Group in 2021; 

• as regards the remaining segments, we point out the growth achieved in the year - and 

confirmed in the fourth quarter - by the comfort segment (portable air conditioning and heating), 

supported by the good performance of heating products, which was offset by the partial 

weakness in the twelve months of the home care category (floor care and ironing), which 

contracted in the last quarter of the year; 

• finally, the contribution of the professional coffee machines, represented by the newly acquired 

Eversys, was largely positive, showing a very strong growth trend in all quarters of the year, with 

a total turnover doubled vs. 2021. 

 

 

The manager responsible for the preparation of the company's accounts, Stefano Biella, hereby declares, 

as per article 154 bis, paragraph 2, of the "Testo Unico della Finanza", that all information related to 

the company's accounts contained in this press release are fairly representing the accounts and the books 

of the company. 

 

 
Investor Relations: 
Fabrizio Micheli, Samuele Chiodetto  
T: +39 0422 4131  
e-mail: investor.relations@delonghigroup.com 

 
Media relations: 
Mattia Rosati 
T: +39 0422 4131  
e-mail: media.relations@delonghigroup.com 

 www.delonghigroup.com 


