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This presentation might contain certain forward-looking statements that reflect the companyĐs
current views with respect to future events and financial and operational performance of the
companyand its subsidiaries.
Forward looking statementsare basedon De' LonghiĐscurrent expectationsand projections about
future events. The forward looking statements involve certain risks and uncertainties that could
causeactual results to differ materially from those contained in the forward looking statements.
Potential risks and uncertainties include such factors as general economic conditions, foreign
exchange fluctuations, competitive product and pricing pressuresand regulatory developments,
many of which are beyond the ability of DeĐLonghi to control or estimate. Consequently, De'
Longhi S.p.A. cannot be held liable for potential material variance in any looking forward in this
document.
Any forward-looking statement contained in this presentation speaksonly as of the date of the
document. Any referenceto past performance or trends or activitiesof DeĐLonghi S.p.A. shall not
be taken as a representationor indication that such performance, trends or activitieswill continue
in the future. DeĐLonghi S.p.A. disclaimsany obligation to provide any additional or updated
information, whether asa result of a new information, future eventsor resultsor otherwise.
Thispresentation does not constitute a public offer under any applicable legislation or an offer to
sell or solicitation of an offer to purchaseor subscribefor securitiesor financial instruments or any
adviceor recommendationwith respectto suchsecuritiesor other financial instruments.
The manager responsible for preparing the company's financial reports declares, pursuant to
paragraph 2 of Article 154-bis of Legislative Decree no. 58 of February 24 1988, that the
accounting information contained in this presentation correspondsto the results documented in
the books, accounting and other recordsof the company.
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In this presentation:

ÅAdjustedstands for Ēbefore non recurring items and inputted costs of the stock 

option plansē 

Å" At constant exchange rates" means excluding the effects of exchange rates' 

variations and of hedging derivatives

ÅForExor FXstand for ForeignExchangeRates;

Å" Like-for-like" or " LFL" standsfor at constantperimeter;

ÅĒMēstandsfor million andĒbnēstandsfor billion;

ÅReportedstands for official data including (1) since Dec. 29, 2020 the consolidation 

of Capital Brands Holdings Inc. and its subsidiariesand (2) since April 1st, 2021, the 

consolidation of Eversys Group, (3) since March 1st, 2024, the consolidation of La 

Marzocco Group.

In some cases, the mandatory adoption of new accounting standards can affect the 

comparability of figures across the years.
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The GroupĐs brands enjoy a clear global leadership in its core product segments.

50%
OF TOTAL SALES

NUTRITION & FOOD 

PREPARATION

H O M E C A R E ,  C O M F O R T  &  

O T H E R S

26%
OF TOTAL SALES

14%
OF TOTAL SALES

PROFESSIONAL

COFFEE MAKERS

10%
OF TOTAL SALES

HOUSEHOLD

COFFEE MAKERS
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The beginnings: the first 
product created by DeĐLonghi
is an oil-filled radiator

1974

Product diversification: the range 
expands, from radiators through 
electric fan heaters to catalytic 
stoves. 

1975-80

The DeĐ Longhi brand is launched 
globally through major 
sponsorships

1984-87

The Group 
launches Pinguino, 
the iconic product

1986

In 1985 the first foreign branch 
was opened in the US.

1985

Kenwood and Ariete
acquisition

2001
Public listing on MilanĐs 
stock exchange.

2001
Historic partnership with 
Nespresso

2004
De ĐLonghi established himself as the 
market leader in the super-automatic 
espresso machine.

2007

Braun joined the Group, 
specifically its household 
products.

2012

Acquisition of 
40% of Eversys, 
completed in 2021.

2017

Nutribullet
acquisition, global leader in the 
personal blenders segment

2020

DeĐLonghicoffee:
Global campaign

2021

La Marzocco 
acquisition

2023
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2012: acquisition of 
the perpetual license 
to use Braun brand in 
kitchen and homecare

Dec. 31,2011:
the professional a/c 
division is spun-off 

(and listed as 
DelClimaSpA)

2001: 
> Kenwood Group  
acquisition

> De' Longhi Group goes 
listed at the Milan Stock 
Exchange

2017: acquisition of 
40% of Eversys
(Professional coffee 
makers).

2003:
start of the diversification of 
the industrial platform

Source: internal company analysis, 2025

2020: 
acquisition of Capital 

Brands

2021: 
acquired 
the residual
60% of Eversys

2023: 
acquisition of a 
majority stake 
of La Marzocco
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Coffee Makers

Nutrition

Home Care, Comfort and Others

Professional Coffee Makers
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Source: internal company analysis, 2025
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HOUSEHOLD: ICONIC BRANDS
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PREMIUM POSITIONING IN PROFESSIONAL COFFEE
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PRODUCTS EXCELLENCE
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In Italy, several teams are fully dedicated to the NPD(New 
Product Development) process, in order to continuously 
feed the innovation 

The Group has several product R&D hubs located around the world: 
Italy, Germany, UK, California, as well as cross-brand structures 
dedicated to specific business segments

In the last 5 years, the Group invested ca. Ĝ316 MĜ to 
improve its products and innovation processes, of which 
Ĝ 74 M in 2023 only.
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Source: management accounts
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Professional plants

Household plants

Á

Á

Á

Á



17



THE GROUP AT A GLANCE FY24

18

(FY 2024)

Source: Independent Research Institute, Value Sales, Full Year 2024, 49 countries (ex. USA and 

China); internal data processing
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La Specialista MaestroLa Specialista TouchDedica DuoIcona

Maestosa

La Specialista Arte

MaestosaPrima Donna AromaticDinamicaMagnifica EvoMagnifica Rivelia

Prices are indicative only
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35% of 

sales
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8% of 

sales
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11% of 

sales

De³ Longhi is authorized distributor for OEM Nespressomodels in 
more than 15 countries.
Moreover, the Group develops, manufactures and distributes, under 
exclusive rights, the Lattissima range (for which it owns patented 
technology) in more than 20 countries.

The Group has also distribution rights for Nestlè
Dolcegustomachines in 18 countries worldwide, and 
launched an internally-manufactured model (Jovia) in 
September 2014.
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Espresso 
penetration

ca.

ca.
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Espresso + Filter coffee: World* trend (units) (1)

Source: (excluding China); internal data processing 2024
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*Source: Market value at constant perimeter of the producers of espresso coffee machines for domestic use (excluding China); internal data processing 2024
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Coffee makers market world* (value bnĜ) 
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Espresso Filter
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Espresso coffee machines sub-categories: World* trend (units) (1)

World 49 countries panel �±China excluded. (1) Internal company analysis


