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This presentation might contain certain forward-looking statements that reflect the company’s current views with respect
to future events and financial and operational performance of the company and its subsidiaries.
Forward looking statements are based on De' Longhi’s current expectations and projections about future events. The
forward looking statements involve certain risks and uncertainties that could cause actual results to differ materially from
those contained in the forward looking statements. Potential risks and uncertainties include such factors as general
economic conditions, foreign exchange fluctuations, competitive product and pricing pressures and regulatory
developments, many of which are beyond the ability of De’ Longhi to control or estimate. Consequently, De' Longhi
S.p.A. cannot be held liable for potential material variance in any looking forward in this document.
Any forward-looking statement contained in this presentation speaks only as of the date of the document. Any reference
to past performance or trends or activities of De’ Longhi S.p.A. shall not be taken as a representation or indication that
such performance, trends or activities will continue in the future. De’ Longhi S.p.A. disclaims any obligation to provide any
additional or updated information, whether as a result of a new information, future events or results or otherwise.
This presentation does not constitute a public offer under any applicable legislation or an offer to sell or solicitation of an
offer to purchase or subscribe for securities or financial instruments or any advice or recommendation with respect to
such securities or other financial instruments.
The manager responsible for preparing the company's financial reports declares, pursuant to paragraph 2 of Article 154-
bis of Legislative Decree no. 58 of February 24 1988, that the accounting information contained in this presentation
corresponds to the results documented in the books, accounting and other records of the company.
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In this presentation:

• Adjusted stands for “before non recurring items and inputted costs of the stock 

option plans” 

• "At constant exchange rates" means excluding the effects of exchange rates' 

variations and of hedging derivatives

• ForEx or FX stand for Foreign Exchange Rates;

• "Like-for-like" or "LFL" stands for at constant perimeter;

• “M” stands for million and “bn” stands for billion;

• Reported stands for official data including (1) since Dec. 29, 2020 the consolidation 

of Capital Brands Holdings Inc. and its subsidiaries and (2) since April 1st, 2021, the 

consolidation of Eversys Group, (3) since March 1st, 2024, the consolidation of La 

Marzocco Group.

In some cases, the mandatory adoption of new accounting standards can affect the 

comparability of figures across the years.
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The Group’s brands enjoy a clear global leadership in its core product segments.

51%
OF TOTAL SALES

NUTRITION & FOOD 

PREPARATION

H O M E C A R E ,  C O M F O R T  &  

O T H E R S

24%
OF TOTAL SALES

14%
OF TOTAL SALES

PROFESSIONAL

COFFEE MAKERS

11%
OF TOTAL SALES

HOUSEHOLD

COFFEE MAKERS
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The beginnings: the first 
product created by De’Longhi
is an oil-filled radiator

1974

Product diversification: the range 
expands, from radiators through 
electric fan heaters to catalytic 
stoves. 

1975-80

The De’ Longhi brand is launched 
globally through major 
sponsorships

1984-87

The Group 
launches Pinguino, 
the iconic product

1986

In 1985 the first foreign branch 
was opened in the US.

1985

Kenwood and Ariete
acquisition

2001
Public listing on Milan’s 
stock exchange.

2001
Historic partnership with 
Nespresso

2004
De ’Longhi established himself as the 
market leader in the super-automatic 
espresso machine.

2007

Braun joined the Group, 
specifically its household 
products.

2012

Acquisition of 
40% of Eversys, 
completed in 2021.

2017

Nutribullet
acquisition, global leader in the 
personal blenders segment

2020

De’Longhi coffee:
Global campaign

2021

La Marzocco 
acquisition

2023
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2012: acquisition of 
the perpetual license 
to use Braun brand in 
kitchen and homecare

Dec. 31,2011:
the professional a/c 
division is spun-off 

(and listed as 
DelClima SpA)

2001: 
> Kenwood Group  
acquisition

> De' Longhi Group goes 
listed at the Milan Stock 
Exchange

2017: acquisition of 
40% of Eversys
(Professional coffee 
makers).

2003:
start of the diversification of 
the industrial platform

Source: internal company analysis, 2024

2020: 
acquisition of Capital 

Brands

2021: 
acquired 
the residual
60% of Eversys

2023: 
acquisition of a 
majority stake 
of La Marzocco

973
1,019 1,001 1,014 994

1,072
1,111

1,154
1,089

1,290

1,429

1,530

1,633
1,727

1,891
1,845

1,973

2,079 2,101

2,352

3,222
3,158

3,076

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
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2016 :
Cyclical slowdown in 

the Food-prep.  
market.

Strong acceleration 
in the espresso 

segment.

2010 :
The Food preparation 

market started a strong 
expansion 

2020-2021 : 
the “stay at home” 
spending rebound

2005 :
First positive signs 

of coffee 
development 

strategy

Source: internal company analysis, 2024
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The Group has several product R&D 
hubs across the world

The Group comprises a 
portfolio of iconic brands

Brands have become global 
leaders in their respective 

segments

Manufacturing excellence

The Everyday Makers

Design and quality among the key 

success factors

11

Widespread geographic distribution

Investments in communication, new 
capacity, new products
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ICONIC BRANDS
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2023

2024

2025

Stiftung Warentest is 

a German consumer 

organisation and 

foundation involved 

in investigating and 

comparing goods 

and services in an 

unbiased way



THE GROUP AT A GLANCE FY24

Filter Coffee Maker

 Best rating in coffee 
preparation in particular it has 
the best coffee temperature 
when brewing and keeps the 
warmth and the coffee 
strengths.

 Easy to use, set up and start

 Top rated for durability and 
stability

High performance blender
 iTextureControl functionality 

delivering perfect blending 
results and  more flexibility (18 
food programs)

 TriAction technology granting 
finer and faster blending

 Top rated in preparation, 
environment and durability.

Steam Station

 Top rated for handling: large 
removable water tank, easy 
descaling process and ergonomics 
with reverse open handle which is 
unique in the market

 iMode Technology: new interface 
that puts all the ironing modes at 
your fingertips, you can select from 
4 modes at the push of a button 
while ironing.
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









THE GROUP AT A GLANCE FY24

1

2

3

In Italy, several teams are fully dedicated to the NPD (New 
Product Development) process, in order to continuously 
feed the innovation 

The Group has several product R&D hubs located around the world: 
Italy, Germany, UK, California, as well as cross-brand structures 
dedicated to specific business segments

In the last 5 years, the Group invested ca. €316 M€ to 
improve its products and innovation processes, of which 
€ 74 M in 2023 only.

20

Source: management accounts
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FullAuto
31%

Pump Espresso
8%

Single Serve
10%

Others coffee
2%

22

(FY 2023 pro forma)

IN PUMP TRAD. 
NO-GRINDER CM

Source: Independent Research Institute, Value Sales, Full Year 2023, 46 countries (ex. USA and 

China); internal data processing

IN ESPRESSO 
FULLAUTOMATIC

IN SINGLE SERVE 
ESPRESSO
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0€ 100€ 400€ 800€ >2000€

23

La Specialista MaestroLa Specialista PrestigioDedicaIcona

Maestosa

La Specialista Arte

MaestosaPrima Donna SoulDinamicaMagnifica EvoMagnifica Rivelia

Prices are indicative only
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31% of 

sales
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8% of 

sales



THE GROUP AT A GLANCE FY24

26

10% of 

sales

De’ Longhi is authorized distributor for OEM Nespresso models in 
more than 15 countries.
Moreover, the Group develops, manufactures and distributes, under 
exclusive rights, the Lattissima range (for which it owns patented 
technology) in more than 20 countries.

The Group has also distribution rights for Nestlè
Dolcegusto machines in 18 countries worldwide, and 
launched an internally-manufactured model (Jovia) in 
September 2014.
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Espresso 
penetration

29

Espresso + Filter coffee: World* trend (units) (1)

Source: (excluding China); internal data processing 2023
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Million Units

ca.

ca.

ca.

30

Espresso coffee machines sub-categories: World* trend (units) (1)

World 46 countries panel –China excluded. (1) Internal company analysis

 -
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 10

 15

 20

 25

2018 2019 2020 2021 2022 2023

Fully-auto Pump Single Serve Others Espresso
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1st Wave: 

The traditional coffee

Coffee is known as 

commodity coffee and it 

was used as a morning 

drink to recharge batteries. 

Period: beginning to mid 
twentieth century

2nd Wave

A shift from commodity to 

branded chains

Coffee becomes a lifestyle 

product, with social 

aspects

Period: mid to end 
twentieth century

3rd Wave

A shift from branded 

chains to specialty coffee

Along with barista training 

and professionalism, 

coffee bean origin and 

quality became more 

important.

Period: beginning twenty-
one century

4th Wave 

The expansion from coffee 

to coffee beverages

Technology is used to take 

coffee experiences to the 

next level, variety of coffee 

and beyond (such as cold 

brew, myxology…)

Period: now
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(FY 2023 pro forma)

Source: Independent Research Institute, Value Sales, Full Year 2022, 46 countries (ex. USA and China); 
internal data processing.

IN KITCHEN 
MACHINES

IN HAND 
BLENDERS

IN PERSONAL 
BLENDERS

Kitchen 
Machines

5%

Blenders
8%

Others Kitchen 
appliances

11%
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0€ 100€ 400€ 800€ >1300€

Cooking Chef XL

MultiFry

K Mix Titanium Chef PatissierChef XL Titanium

HB MQ7Nutribullet Pure Juice Pro

CookEasy+Food proc. MultiproKettle

Prices are indicative only
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5% of 

sales
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hand blenders power blenders personal blenders power blenders

9% of 

sales
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11% of 

sales
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Kenwood, Braun and 
Nutribullet, are among 
the leaders in the 
kitchen space, thanks 
to their strong brand 
awareness.
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Kitchen without coffee segment: market world (excluding US and China)* (value M€)

The size of the market has doubled in the 
seven years from 2009 to 2015.

40

After so many years of 
growth the market has 
experienced some 
weakness before bouncing 
back from the bottom.

*Source: Market value at constant perimeter of the “Kitchen without coffee” segment 
(excluding US and China); internal data processing 2023

EUR million

 -

 1,000

 2,000

 3,000

 4,000

 5,000

 6,000

 7,000

 8,000

 9,000

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
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(FY 2023 pro forma)

(FY 2023 management accounts)

(the business unit includes discontinuity in the US area)

Ironing portable
air conditioning
and treatment

portable
heaters

Comfort
6%

Home care
3%
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portable heaters                          portable air conditioners                          fan heaters                     air purifiers

6% of 

sales
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irons and ironing systems                                                                     vacuum cleaners

3% of 

sales
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
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 Global #1 in personal blending
with NUTRIBULLET brand

 ca. 290 M$ revenues 2020

 adj. Ebitda margin 2020 > 17%

 present in over 100 countries

 Enterprise Value ca. 420 M$ *

* Enterprise Value at which the acquisition deal was consummated
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 First step into the professional
coffee machines business

 leading innovative technology
in fullauto machines

 ca. 65M CHF 2020 revenues

 ca. 12M CHF 2020 adj.Ebitda

 Enterprise Value ca. 150 MCHF *

Eversys is a Swiss group 
operating in the premium 
segment of professional 
espresso coffee machines, 
with a specific focus on full-
automatic models.

* Enterprise Value at which the acquisition deal was consummated
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 Strengthen the Group’s 
position in prof. coffee

 Leader in the semi-auto 
professional coffee machines

 ca. 240M EUR 2023 revenues

 ca. 56.7M EUR 2023 adj.Ebitda

 De’ Longhi Group owns 61,5%

La Marzocco is one of the 
oldest producers of top-
quality semi-auto coffee 
machines and is synonymous 
of quality and reliability.
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Global roll out 

Rivelia's Bean Switch Technology 

allows users to effortlessly switch 

between different coffee beans; 

Bean Adapt Technology 

automatically adjusts brewing 

parameters to match the unique 

characteristics of the selected coffee 

beans, ensuring optimal extraction 

and flavor preservation with every 

cup; LatteCrema Hot Technology 

froths milk to perfection, creating 

velvety smooth textures ideal for 

lattes, cappuccinos, and other 

specialty drinks; Rivelia features a 

sleek and contemporary design.
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All that maximizes coffee and 

milk experience for mid-end 

consumers.

Dense and rich milk foam at the 

right temperature thanks to 

LatteCrema Hot; A wide range of 

tailor-made coffee and milk 

drinks (up to 13); Intuitive User 

Interface with 2.4’’ colour display 

w/navigation controls; 

Customization of the beverages 

that can be saved on your user 

profiles; Metal & precious details; 

Easy Maintenance
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New design and performance standards for the domestic manual coffee 

machine industry. Sensor Grinding Technology, for finer grind setting, My 

LatteArt Steam Wand and Latte Crema System, Dynamic pre-infusion, with 5 

infusion temperatures adapting to the density of coffee dose and Active 

Temperature Control through the entire brewing process among the key 

innovations. 

“Quality coffee, crafted effortlessly” with 15 grind settings and variable 

temperature balance to accommodate different coffee beans, roasting 

levels and hot or cold brew preferences with the Cold Brew Technology

Experience powerful steam with the My LatteArt cool touch steam wand, 

powered by the Advanced Thermoblock
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The new Kenwood Go provides 

excellent performance, great 

results, ingenious features and 

the premium design that 

Kenwood is renowned for.

All appliances in the Kenwood 

Go Collection fit into a deep pan 

drawer or cupboard (30cm) and 

feature easy carry handles. Built 

to last, with intuitive interfaces 

that enhance the user 

experience, the full collection is 

available in on-trend colours.
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Compact Stand mixer Compact Hand mixerCompact Food processor
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Blender + Insulated Tumbler In One

The blending cup is a fully 

functional insulated tumbler, 

making it distinctive. 

It’s made from double-walled 

insulated stainless steel, which can 

keep ingredients and blends cold 

up to 24 hours. Can blend ice, most 

frozen fruits, and many fresh 

ingredients to make smoothies on 

the go.
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This sleek, full-sized blender is 

designed for ease and precision, 

with 1500 Watts of power and 5 

variable speed settings. It also 

features a smart auto cycle, 

which senses ingredient load and 

automatically adjusts speed, 

time, and function to deliver 

optimal results.
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The new CareStyle 9, with its blend of automatic 

descaling, intelligent steam control, powerful 

performance, ergonomic design and interactive 

features, delivers a premium ironing experience.

Braun’s exclusive FastSteam Technology maximizes 

steam output, letting you sanitizing your outfits. 

Thanks to the world’s first Dual FreeGlide 3D 

Technology, guaranteeing 360° glideability.

The new Multifry 3 includes 8 Automatic programs and 4.3 L 

drawer. RealAir Technology, allowing Super-hot air 

circulating around your food for crispy results (with up to 

90% less fat compared to a conventional deep fryer). 
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°

°

Over the years, 
we have 

increasingly 
adopted 

sustainable 
behaviors
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3 Focus Groups: 
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Processes Partners

Products ProcessesPeople Partners

Products ProcessesPeople Partners

Products Processes Partners

Products Partners

Products Partners

Products People

People

People

Processes

Processes

People

Products Processes

Minimization of waste sent to landfill 

Submission of SBTi Targets and definition of a carbon reduction plan

Gender equality

Inclusive products guidelines

Reduction of products' environmental impact




