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This presentation might contain certain forward-looking statements that reflect the company³scurrent views with respect to
future eventsand financial and operational performanceof the companyand its subsidiaries.
Forward looking statements are basedon De' Longhi³scurrent expectationsand projections about future events. The forward
looking statementsinvolvecertain risksand uncertaintiesthat could causeactual resultsto differ materially from those contained
in the forward looking statements. Potential risksand uncertaintiesinclude such factors asgeneraleconomicconditions, foreign
exchangefluctuations, competitive product and pricing pressuresand regulatory developments,many of which are beyond the
ability of De³Longhi to control or estimate. Consequently,De' Longhi S.p.A. cannot be held liable for potential material variance
in any looking forward in this document.
Any forward-looking statement contained in this presentationspeaksonly asof the date of the document. Any referenceto past
performance or trends or activities of De³Longhi S.p.A. shall not be taken as a representation or indication that such
performance, trends or activitieswill continue in the future. De³Longhi S.p.A. disclaimsany obligation to provide any additional
or updated information, whether asa result of a new information, future eventsor resultsor otherwise.
Thispresentation does not constitute a public offer under any applicable legislation or an offer to sell or solicitation of an offer
to purchaseor subscribefor securitiesor financial instruments or any adviceor recommendation with respect to such securities
or other financial instruments.
The manager responsiblefor preparing the company's financial reports declares,pursuant to paragraph 2 of Article 154-bis of
LegislativeDecreeno. 58 of February24 1988, that the accounting information contained in this presentation correspondsto
the resultsdocumented in the books, accounting and other recordsof the company.
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In this presentation:

ÅAdjustedstands for ´before non recurring items and inputed costs of the stock option 
plansµ 

Å" At constant exchange rates" means escludingthe effects of exchange rates' 
variations and of hedging derivatives

ÅForExor FXstand for ForeignExchangeRates;

Å" Like-for-like" or " LFL" standsfor at constantperimeter;

Å´Mµstandsfor million and b́nµstandsfor billion;

ÅQ2 stands for second quarter (April 1st ·June 30th);

ÅH1 stands for first half (January 1st ·June 30th);

ÅReportedstands for official data including the consolidation of Capital Brands 
Holdings Inc. and its subsidiaries since January 1st (following the acquisition finalized 
on December 29th, 2020) and the consolidation of Eversyssince April 1st (following 
the acquisition finalized on May 3rd, 2021).
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Coffee Makers

Source: internal data, 2020

Home Care &
Comfort

Cooking & 
Food Preparation
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Kitchen Machines
10.3%

Hand Blenders
4.8%

Others Kitchen 
appliances

12.5%

FullAuto
30.0%

Pump Machines
6.9%

Capsules 
machines

12.5%

Others coffee
2.3%

52% 
of Sales

28% 
of Sales

Comfort
11.3%

Home care
4.5%

Others
5.0%

20% 
of Sales
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The Group has several product research 
and development hubs across the world

The Group comprises a 
portfolio of iconic brands

The Brands has become global 
leaders in their respective segments

Manufacturing excellence

Widespreadgeographic
distribution

Design and qualityamongthe 
keysuccess factors
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*Source: Independent research institute, value sales leader from Jan to Dec 2020  in 46 countries

FullAuto
30.0%

Pump Machines
6.9%

Capsules 
machines

12.5%

Others coffee
2.3%
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COFFEE 
MAKERS

52% 
of Total Sales

CAGR 2010-2020:

11.6 %
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the espresso story is just at the 
beginning all across the world
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coffee is not 
just a beverage. 
(3F2 a complete 
sensory experience.
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*Source: Independent research institute, value sales leader from Jan to Dec 2020  in 46 countries
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COOKING
& FOOD

PREP.

28% 
of Total Sales

CAGR 2010-2020:

3.1 %

Kitchen Machines
10.3%

Hand Blenders
4.8%

Others Kitchen 
appliances

12.5%
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The Group is 
among the leaders 
in the sector, 
thanks to the 
strong awareness 
of Kenwood, 
Braunand 
Nutribullet
brands.
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*Source: Independent research institute, value sales leader from Jan to Dec 2020  in 46 countries
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COMFORT
% HOME

CARE

20% 
of Total Sales

CAGR 2010-2020:

2.8 %

Comfort
11.3%

Home care
4.5%

Others
5.0%
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revenues' growth % +60%

adjustedEbitdagrowth % +125%

6 months cash generation 
(before dividends and Eversysacquisition)

196 Mú

Net Financial Position 218 Mú

Strong trend in sales in H1, thanks to 
robust performance of Coffee and 
Food over the last Q

Margin expansion sustained by strong 
volumes and favorable price-mix

Solid cash generation by virtue of 
operating profit and a record 
performance of the working capital

Cash-rich position that leaves ample 
room to manage growth in a difficult 
time and for strategic developments 

Strong growth driven by the core 
products and the increased attention 
of consumers for the ´stay at homeµ

Volumes and price-mix propelled the 
margin expansions, more than 
offsetting higher costs

In H1 the Group covered the 
acquisition of Eversys(129Mú) and 
the distribution of dividend (81Mú)

Strong financial position, thanks to a 
robust 12 months Cash Flow (450Mú
before dividends and acquisitions)

+46%

+106%

Like for like
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(at constant perimeter)

UP
double-digit

Germany, 
France, Italy, Spain, 
US & Canada, 
Russia, UK, Poland, 
MEIA

UP
single-digit

Australia & New Zealand, 
Greater China

Down = = = = = =

Main Ups & Downs (at constant FX)

Italy
9.5%

Germany
14.5%

France
8.8%

others SW_EU
9.9%

UK
4.8%

Russia, Ukr. 
& CIS
6.7%

others NE-EU
14.9%

MEIA
7.7%

Americas
11.9%

Australia & NZ
4.4%

greater China
3.1%Japan

2.2%

others
1.7%

H1 2021
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(at constant perimeter)

Coffee Makers
52.7%

Cooking & 
Food Prep.

28.3%

Comfort & 
Home care

14.8%

Others
4.2%

H1 2021

UP
double-digit

Coffe makers
Cooking & Food Prep
Portable heaters
Home Care

UP
single-digit

Down
Air treatment
Air conditioning

= = = = = =

Cooking & Food Prep.
28 %

Comfort & Home Care
15 %

Coffe Makers
53%

Other
4%

Main Ups & Downs (at constant FX)
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Massimo Garavaglia, Group C.E.O.:

" Forwhat hasbeensaid,webelievewecan continueto look with positivityat the evolutionof

thebusinessin thenearfuture.Forthis2021wenowseetheGroup'srevenues(includingCapital

Brands)grow at constantexchangeratesat a rate in the upperend of the rangepreviously

communicated(28%- 33%) andan adjustedEbitdaimprovingversuslastyear,bothin valueand

as a percentageof revenues. Furthermore,the consolidationof Eversyswill bring about 2

percentagepoints of additional revenuegrowth and an adjustedEbitda, as a percentageof

revenues,in linewith therestof theGroup."

Revenuesgrowing at constant
exch.ratesrate in the upper end 

of the range 28% - 33%
(including Capital Brands), adding
2% of revenuesincluding Eversys

Adjusted Ebitdaimproving asa 
percentageof revenuesvs LY

(including
Capital Brands and Eversys)

new
FY 2021 
guidance

+
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º

Investments in Advertisement & Promotions (A&P)
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Active evaluation Decision
Purchase-
Consumption

Initial consideration

Å

Å

Å

Å

Å

Å

Å

Å

Å

Å

Å

Å

The Consumer Journey:examples of Campaign Assets



Chef Oldani
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Being the Global Leader 
and Authority in Coffee:

THE 
GOAL
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Brad Pitt

Perfetto, from bean to cup:
the campaign video
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TVC
POS ACTIVATIONS

SOCIAL MEDIA

DIGITAL

PRINT

PR EVENTS

CINEMA

OUT OF HOME

De' Longhi
PERFETTO
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Enjoy this Perfetto moment! 

## somethingperfetto # delonghi

There's no coffe like the one you prepare 

with your favorite coffee beans at the touch 

U( $ %-))UæZ ;)h3 3-W, ¤somethingperfetto

ÅCreatea Social Media systemto ensure

marketing leadership

ÅDefinea global framework with local

customization

ÅLaunchDe³Longhi Official Instagram, 

FacebookLinkedInglobal channels

ÅHire the best expertsin the social media

ÅTrackand Analyzedata to adjust the 

strategyand execution
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Å;(123 $5$1 L$F LonghiGlobal campaign 
launched at the same time everywhere

ÅMassive media investment

ÅBest in class partners and execution

ÅSignificant upgrade of all marketing 
infrastructure and touch points: physical 
and digital

ÅClear KPIs in place and tracking systems



Contacts:

InvestorRelations:
FabrizioMicheli,SamueleChiodetto

T:+3904224131

e-mail: investor.relations@delonghigroup.com

Ontheweb:
www.delonghigroup.com


