
Professional 
Coffee Hub



€3.8 bln

€610-620 M

680 mln
First class coffee 

equipment

13%

Global market leader 
in home espresso

57%

Leading premium 
brands in home 
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30%



Above 70%
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The coffee consumption
is experiencing a structural 
and resilient long-term 
trend







British Medical Journal





Coffee shops 
proliferate worldwide, 
benefiting from market 
penetration and the 
‘3rd Wave' shift
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>45k

45K+ branded coffee shops

averaging ~130 shops per 1M population 

growing at mid-single-digit
over the last 10y

Mid-single-digit
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>50k

50K+ branded coffee shops

averaging ~70 shops per 1M population 

growing at high-single-digit
over the last 10y

High-single-digit
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58K+ branded coffee shops

averaging ~40 shops per 1M population 

growing at double-digit
over the last 10y

>58k

Double-digit



The specialty coffee
movement is driven by 
consumer demand for
high-quality, ethically sourced,
and unique coffee experiences

01. 
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Market Overview



57%

at least one cup of 
specialty coffee

43%

opted for 
espresso-based  

beverage

74%

at least one
cup of coffee
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Low-teens





The division 
in a nutshell

02. 
De’Longhi Group 
Professional Coffee Division



€489mln

€125-135mln

Low-teens

F i n a n c i a l s  F Y 2 5

26%

31%

19%

24%

34%

32%

34%







Great Place To Work 

1200 people







100%

Eversys
Switzerland

La Marzocco
Italy

3

> 70 K

ISO























More than 80%

More than 200 

More than 15 

China Subs.

Regional Office 

Asia 

UK Subs.

Ireland Subs.

USA Subs.

France

Subs.
Middle East Subs.

South East Asia 

Subs.

Thailand 

Subs
New Zeeland 

Subs

Germany Subs.

USA Regional Office

Spain

Subs.

Canada 

offices.

Australia 

Subs





32%

34%34%

North
America

Europe

APAC & 
RoW









P r o f e s s i o n a l  C o f f e e  D i v i s i o n
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We are strategically 
positioned within the
high-end and premium 
markets

02. 
De’Longhi Group 
Professional Coffee Division



€ 2.0 – 2.5 bln € 1.0 – 1.4 bln

above € 300 mln

above € 6 – 7 bln



HoReCa

Quick Service Restaurants

Bakery

Travel - Lounges

Convenience Stores

Office Coffee Service - Vending





Market value mix 

>15%

>35%

>25%

>20%





Why we are 
the top choice 
for coffee shops 
worldwide
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De’Longhi Group 
Professional Coffee Division















Durabi l i ty Connect iv i ty



In-house produced grinders

e’Levelling

Bottom-up brewing system

Extraction Time Control

Pressure profiling

Thermal Stability









Bespoke solutions

Standout design
& Italian heritage

Best-in-class performance 
and Reliability

Lower cost of 
ownership

Scalable
coffee quality

Trustworthy brand

Superior in-cup quality

Lower cost of 
ownership

Unparalleled brand experience 
& Authentic community



Market 
opportunities

02. 
De’Longhi Group 
Professional Coffee Division



Rising Global 
Demand 

Expanding
Market Reach 

Shift to 
Premiumization 
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May all those who come as guests,
leave as friends

PIERO BAMBI


